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General test information (4 pages) 3.0 (1.3) 2.6 (1.4)  3.2 (1.2)
Health conditions information (8 pages) 2.4 (2.8) 1.8 (2.5)  2.7 (3.0)
Genes information (15 pages) 3.6 (4.5) 2.5 (4.0)  4.4 (5.0)
Perceptions of content
Overall perceptions of content 5.5 (1.0) 4.9 (1.0)  5.5 (1.0)
Trusted information 6.2 (1.1) 5.5 (1.5)  6.0 (1.2)
Satisfied with information 5.9 (1.2) 5.1 (1.5)  5.9 (1.2)
Easy to understand 5.7 (1.4) 5.0 (1.6)  5.6 (1.5)











Helped decision 5.4 (1.7) 4.7 (1.5)  5.4 (1.6)
Minimal effort to understand 5.3 (1.8) 4.6 (1.9)  5.2 (1.8)
Sufficient information 4.8 (1.9) 4.4 (1.9)  4.7 (1.9)
 P < .05
 P < .01
 P < .001
Table 2
Prediction of ease of decision making by number of pages viewed in a multivariate logistic regression model
(n = 523)
Odds Ratio 95% Confidence Interval
Number of pages viewed 1.04 (1.01­1.07)
Male gender 0.87 (0.58­1.29)
Age 0.99 (0.94­1.04)
Education
High school or less 0.81 (0.47­1.39)
Some college 0.74 (0.49­1.13)
Race
White 1.00 (0.49­2.05)
Black 0.58 (0.29­1.19)
Married/partnered 0.96 (0.64­1.45)
Number of conditions with family history 0.94 (0.82­1.07)
Genetic self­efficacy 1.27 (1.05­1.52)
Involvement with genetic information 1.18 (1.03­1.36)
 Comparison category is college degree or higher.
 Comparison category is “other.”
Table 3
Prediction of decision to test by number of pages viewed in a multivariate logistic regression model (n = 523)
Odds Ratio 95% Confidence Interval
Number of pages viewed 1.08 (1.05­1.11)
Male gender 1.26 (0.85­1.89)
Age 1.03 (0.99­1.08)
Education
High school or less 0.51 (0.29­0.88)
Some college 1.04 (0.69­1.59)
Race
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White 1.65 (0.84­3.26)
Black 0.66 (0.33­1.30)
Married/partnered 0.91 (0.60­1.38)
Number of conditions with family history 1.10 (0.97­1.26)
Genetic self efficacy 1.24 (1.03­1.50)
Involvement with genetic information 1.24 (1.07­1.44)
 Comparison category is college degree or higher.
 Comparison category is “other.”
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